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1. What is AvailCom 
 

 

 

 

AvailCom is a platform based on the principles of equality of participants and 

technology of blocking. The technology of blockade has been developing quite 

successful ly over the past nine years, it  employs thousands of projects involved in al l 

spheres of people's l ives. 

For example, the Crypto-currency market shows a significant growth based on the 

system of block-houses, their development and popularity are close to what wi ll 

enter the daily routine of the population. Bitcoin was the first platform to work on 

the basis of the blockbuster in 2008. 

The Avai lCom platform has set itself the task of uniting private companies and 

individuals engaged in the rental  of real estate and vehicles on the basis of a single 

platform that operates on blocking technology and is united by one service.  

AvailCom wil l become one of the first platforms that gather all  the requested services 

in one place, faci l i tating their accessibil i ty to the public. It  is planned to introduce a 

method of payment for all  types of services by available means, including crypto-

currencies through its own payment system Avai lPay. This wil l provide the service 

with additional development and profit . 

The objective of the innovative block platform is the avai labil i ty of the rental market 

for all  segments of the population, improving the convenience of the service and 

securing transactions for both sides. AvailCom today not only supports these 

functions but also develops new additional opportunities, using for this technological 

innovation  and corporate standards. 

The Avai lCom platform is an international project of the real estate market. We use 

our own designs that are designed to provide users with a decentralized platform, as 

well as standard voting functions through which they can use and manage the 

platform  by voting the participants who hold AVL tokens. 

 

 



2.  Introduction  
 

 

 

In this document, we will tel l you what is the Avai lCom platform, the development 

plans for the near future nurture the creators of the service, the terms of their 

implementation and the financial component of the project. 

Everyone wants to have a steady income from their activit ies. People are engaged in 

what seems to them profi table: they sell  things that are unnecessary, rent out real 

estate, or vehicles. For example, renting a vehicle, whether it is a car, a motorcycle or 

even a bicycle does not lose its relevance ever. 

 This is due to the fact that in some circumstances, renting, for example, a car, is a 

more profitable solution than buying or taxi services. Similarly,  the situation with 

real estate. And if a person is the owner of several objects, why not use and do not 

rent out? 

The definit ion of "blockade" frightens people who do not know what it is, and what 

it 's for. Consumers who have not yet encountered the notion of a blocker are afraid 

that they will have to learn something new and complex, and the information in the 

network does not give clear information to the newcomer. We see the spread of 

decentralized platforms in the mass replacement of existing centralized services, 

which have become outdated both as a way to manage data and the way of 

interaction, namely "client - third person - client".  

Today, it is quite difficult to organize and bring a new interesting project to the 

consumer: the service market is oversaturated, the competit ion is high, whi le people 

are frightened of incomprehensible words - crypto -currencies, blockage, 

nanotechnology. Our team has set a goal to create a service with an intuit ive interface 

that meets the requirements of customers that meet their needs. The bulk of the 

funds received wil l  be used for marketing promotion and advertising of the project 

being developed to compete with centralized services.  

We are sure that honest and clear service today for clients and investors is more 

important than packing the project into a wrapper from the future and unrealizable 

offers. 

 

 

 

 

 



 

 

 

 

In addition, centralized services such as Booking, Hertz, Airbnb, Avis make it  di fficult  

for the profi le companies to develop in their segment, setting a high commission and 

high rental costs. 

We are confident that the development of blocking technologies will simplify the 

situation, and both sides of the transaction will benefit.  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



3. Real Estate Market Analysis  

 

 

 

Rent of real estate in 30 developed countries of the world  

 

3.1 Features: 

¶ 29 of the 30 countries own the houses, excluding Switzerland. 

¶ Landlords are growing in 21 of the 30 countries, and the UK's share in the 

population is 

¶ In the United States, the number of tenants increases two times faster than in 

the European Union; 

¶ In Russia for five years, the share of tenants decreased by 28%. 

The rise in property prices also affects the cost of rent.  Over the past few years, 

housing has become much more expensive. 

With a detailed analysis of the property market in 30 countries, it was clear that only 

in Switzerland more than 50% of the population live in rented housing. In other 

countries, residents prefer their own housing to a rented person, they prefer to own 

the property rather than on a lease. 

A high  percentage of rental of residential  premises:  

¶ 49% of Hong Kong; 

¶ 48.1% Germany; 

¶ 44.3% of Austria; 

¶ 44.8% in South Korea. 

A low  indicator of rental housi ng:  

¶ 9.7% of Singapore; 

¶ 10.7% Slovakia; 

¶ 12.9% of Russia; 

¶ 16.3% of Poland; 

¶ 17.2% of Norway. 

 

 

 



 

 

 

 

3.2 Growing interest in renting housing  

Of the 30 countries studied for analysis, an increase in interest in the rental service 

was recorded in 21 countries. The first place was shown by Europe. Only in the 

United Kingdom, the indicator grew by 22% in f ive years. In the UK increased by 2.1 

mil l ion leased real estate to 65 mil l ion people. 

At the same time, al l countries demonstrate an increase in the cost of housing, 

respectively, and an increase in the amount of rent. According to the OECD, due to the 

high demand for rent, house prices have increased by 14%. 

Of the 30 countries, the largest decl ine in the rental of housing was recorded in 

Russia: for five years the share of rented housing fell by 28%. Residents of Russia 

prefer to buy housing, rather than rent real estate. Similarly, a large decline in this 

indicator was recorded in Singapore - 13.4%. 

In Europe, Poland showed the biggest drop (13%). 

3.3 Countries  in which more than 40% of the population are tenants  

¶ Switzerland 56.6%:  the share of landlords in Switzerland increased by 1.8%, 

while the country's population decreased by 0.33%. As per capita GDP grew by 

more than 18%, housing prices followed a 24.3% growth, and rental prices rose 

by a moderate 4.5%. 

¶ Hong Kong 49%:  as in Switzerland, the country's population increased by 

0.81% between 2010 and 2015, and the share of rental of households increased 

by about 5%. During the same period, Hong Kong had 20% of GDP growth. 

¶ Germany 48.1%:  the populat ion of Germany declined by 1.81%. The policy of 

the country is immigration, and newly arrived are most often rented, so it is 

not surprising that the share of leased space is very high. 

¶ South Korea 44.8%: the number of people who rented accommodation fel l by 

almost 2% in South Korea, as the average income increased by 8% between 

2010 and 2015. 

¶ Austria 44.3%:  in Austria, the populat ion has decreased slight ly, and the share 

of tenants has grown by almost 4%. The cost of housing here has grown 

significantly: house prices have increased by 16% and rental prices - by 20%. 

 

 

 

 



 

 

 

 

In countries where it is diff icult to obtain a favourable mortgage loan, real estate is 

expensive, and laws are beneficial to tenants, people rent real estate objects more 

wil l ingly. There were no big changes among the top 5 countries with the highest 

percentage of tenants. Nevertheless, in most countries of the world, most people sti l l  

prefer to own a house in which they l ive on property rights. 

 

 

 

 

 

 

 

 

 



4.Car Market  Analysis  

 

 

 

According to forecasts of financial analysts, the car rental market unti l 2027 will  

show growth to 6.6% per year. 

The indicators of this growth over the next decade directly depend on the 

introduction of progressive business models. It  is said in the forecast of Future 

Market Insights (FMI). 

 

 

 

 

 

 

 

 

 

 

 

 

 

4.1 Business segment 
The two main segments of clients considered in the report are business and leisure. 

The last segment, most l ikely, wil l  continue to grow in the car rental market - the 

growth of tourism wil l contribute to this. The leisure segment wi ll grow at a higher 

level (+ 7.8%) during the forecast period. 

The business segment is also projected to show growth, but not as fast as the 

previous one. 



 

 

 

 

 

4.2 Online booking  
Analysts recorded an increase in the rental of cars of any segment by type of booking. 

Autonomous access, everything you can do via the Internet, mobile applications. The 

indicator of autonomous access and in 2016 amounted to 68% of the total amount 

received for car rental services. 

The growth in the number of online orders is due to the development and emergence 

of new mobile applications, but according to forecasts, offl ine access will  continue to 

bring most of the revenue in the future. 

4.3 Asia / Pacific Growth  
Segmenting the global car rental market in each region, we predict that North 

America wil l continue to take the lion's share of the world market by 2027 - 45.9% of 

total revenue, to be precise. It is predicted that for 10 years, Europe wil l account for 

only 11% of the world market for car rental. 

The greatest growth potential is observed in the Asia-Pacific region (with the 

exception of Japan); with 17.5% of the world market in 2027. Also, growth wil l 

develop at a high pace in Russia, now the carsharing is gaining a lot of populari ty. 

 

 

 

 

 

 

 

 

 

 

 

 



5.  Market positioning, reliability and  

attractiveness  
 

 

An important aspect in the development of the platform was understanding of the basic 

condit ions of work in the current market for services and the formation of a number of  

values that contribute to the competi t iveness of the platform. Service developers are open 

for cooperation not only to investors, but also to partners for B2B cooperation, which 

directly depend on the platform's demand and market posit ioning, and, of course, are 

always open to customers. The scope of work is focused not only on the classical leasing of  

movable and immovable property  but also on keyless access to benefi ts, simpli fying the 

lease system. Joint di rections wil l  help the project to develop and give a lot of advantages to 

the whole platform. 

 

 

 

6. The disadvantages of renting a car 
 

As well as renting a property, car rental is becoming an increasingly popular service. 

It develops as a car rental for a long time, and car racing - an hourly rental vehicle. 

Interest in the service 

is explained by the fact that the use of a rented car is more advantageous and more 

convenient than taxi services. A significant minus of the card-cutting  is that car 

rental  is not available in all local it ies. As a result,  a person cannot rent a car quickly 

and easi ly. 

A lot of centralized services provide their cars for rent at an inflated price, this is 

connected with car maintenance by purchasing season tickets for parking, salaries for 

employees (managers, technicians, drivers). In some cit ies and countries in the 

absence of competit ion, the cost of rental services can exceed the rate several t imes. 

 

 

 

 

 

 



 7. Less rental property  
 

 

 

 

The service of renting real estate for a short and long-term  has long been popular, i t  

provoked the emergence of various sites, such as Airbnb, FlipKey and others, but 

since services charge a high commission on average 

10% from the tenant and 3% from the landlord, has ripened a new approach to this 

issue. Also, the centralized services of Booking, Expedia, hotels, hotels and hotels are 

rented from their affi l iated hotels from 15 to 30%, this is due to the large overhead 

costs of companies. 

According to the latest data from Paysa Inc. Average salaries for  such services have 

the highest values and exceed 300 thousand $. And the average number of employees 

is about 10,000 people. 

In addition to the high-interest  rate for services, services that work in the field of 

rent, place inauthentic reviews on the sites.  

They are superficial. Studies published by the Consumer Report show that there are 

occasions when centralized services for reviews and reviews, for a fee, changed 

reviews from bad to good or made deliberately false reviews. And hotels or 

apartments cheat reviews from dummy accounts. 

When renting private houses, houses or apartments, you have to agree on 

acceptance/delivery of the property in advance, because the porter services are not 

provided in the private sector. And this is a big problem for all  parties. 

 

 

 

 

 

 

 

 

 

 



 8. Ecosystem AvailCom platform  
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

  

 

 

 

 






















